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Right to work: Dutch (EU) citizen, no visa needed 

Profile 

• Mixed-method user and consumer researcher with 5+ years of end-to-end research delivery: driving research 

objectives, scoping, methodology, execution, analysis and communication, in academic and commercial settings. 

• Delivered a cross-national survey experiment project end to end (999 respondents) on time and within budget. 

• AI-based tooling built and deployed in research, keen tester of new ways of gathering consumer insights. 

Research skills 

Quantitative   survey experiments (factorial, between-subjects, A/B testing and multivariate) · questionnaire and scale 

design · sampling · screener design · UX surveys · regression and multilevel modelling · significance testing 

Qualitative   user, expert and stakeholder interviews · focus groups · discussion guides · usability and pilot 

testing · systematic coding and thematic synthesis 

Secondary   internal source reviews · connecting insights across data sources · grounded research of feedback 

Research ops   panel, agency and vendor management · budget ownership · fieldwork KPI monitoring · data validation 

and quality gatekeeping · GDPR in research practice 

Analysis & tools   SPSS · R · Python · Excel · Qualtrics · Prolific and online panels · Google Analytics · PowerPoint · AI 

LLM tools in research 

Experience 

Researcher (PhD) of Consumer & Audience Insights  ·  Erasmus University Rotterdam Oct 2020 – present 

• Independently drove two consumer-facing experimental studies end to end, leading all core research activities: 

research objectives, scoping, methodology, execution, analysis and communication of a cross-national survey 

experiment (999 respondents); delivered on time, within budget, every quota cell filled. 

• Deployed AI-assisted respondent support grounded in both the project and platform’s documentation, cutting 

query response times from minutes to seconds and reducing participant drop-out during data collection. 

• Ran a factorial creative assessment testing several content variants simultaneously, isolating the effect of each 

feature on consumer trust and audience confidence. 

• Usability and pilot tested interactive stimuli and survey flows with 30 users over 2 iteration rounds, built interactive 

feedback functions so participants could flag friction as they went during or after the testing. 

• Conducted 20+ expert interviews with senior practitioners at the BBC, The Guardian, The New York Times and 

Meta; synthesised them into hypotheses and strategic implications for audience and product decisions. 

• Owned the research budget and managed two external suppliers (online panel provider, technical vendors), from 

brief writing and quote comparison to final sign-off. 

• Built a scripted, reproducible analysis pipeline in SPSS processing 60+ variables: validation, cleaning, recoding, 

modelling, significance testing and visualisation. 

• Communicated research to non-research audiences in industry partner sessions and international conferences. 

Marketing Analyst  ·  Student.com, London, UK May 2018 – Jan 2019 

• Analysed campaign and platform performance (Google Analytics, Instagram Insights) across 10+ multi-country 

campaigns. 

• Compared audience segments and creative approaches to guide targeting strategy and budget allocation across 

international markets. 

• Turned analytics into concise, decision-ready reports for non-expert management; became the team's go-to 

analyst for targeting decisions. 

Education 

PhD, Media & Audience Research  ·  Erasmus University Rotterdam finished, defence late 2026 

MA Global Journalism (Distinction)  ·  University of Sheffield, UK 2019 

BA Russian Studies  ·  Shanghai International Studies University (exchange year in Moscow) 2017 

Languages & additional 

Languages   English (C2, full working proficiency) · Chinese (native) · Russian (B2) · Dutch (B1) 

Interests   frequent traveller (30+ countries); writes about travel and expat life on personal website xiaoming.nl; 

love searching for flight ticket deals and tricks 

https://xiaoming.nl/en
https://xiaoming.nl/en

